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5647-S AVH BAI L TAYL 158

SSB 5647 - H AMD TO CEDT COWM AMD (H3208.1) 692
By Representative Bailey

FAI LED 4/ 12/ 2007

Beginning on page 1, line 3 of the anendnent, strike all
material through "2013." on page 3, |ine 14 and insert the
fol | ow ng:

"Sec. 1. RCW67.28.080 and 1997 c 452 s 2 are each anended to
read as foll ows:

The definitions in this section apply throughout this chapter
unl ess the context clearly requires otherw se.

(1) "Acquisition" includes, but is not limted to, siting,
acqui sition, design, construction, refurbishing, expansion, repair,
and i nprovenent, includi ng paying or securing the paynent of all or
any portion of general obligation bonds, | eases, revenue bonds, or
ot her obligations issued or incurred for such purpose or purposes
under this chapter

(2) "Municipality" nmeans any county, city or town of the state
of Washi ngt on.

(3) "OQperation” includes, but is not |imted to, operation,
managenment, and marketi ng.

(4) "Person” neans the federal governnent or any agency
thereof, the state or any agency, subdivision, taxing district or
muni ci pal corporation thereof other than county, city or town, any
private corporation, partnership, association, or individual.

(5) "Tourism nmeans econom c activity resulting fromtourists,
whi ch may i ncl ude sal es of overni ght | odging, neals, tours, gifts,
or souvenirs.

(6) "Tourism pronotion" neans activities and expenditures
designed to increase tourism including but not limted to
advertising, publicizing, or otherwse distributing information for
the purpose of attracting and welcomng tourists; devel oping
strategi es to expand tourisn operating tourism pronotion agenci es;
and fundi ng marketi ng of special events and festivals designed to
attract tourists.
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(7) "Tourismrelated facility" neans real or tangi bl e personal
property with a usable life of three or nore years, or constructed
with volunteer labor((;)) that is: (a) Owed by a public entity,
a nonprofit organization described under 501(c)(6) of the federal
I nternal revenue code of 1986, as anended, a busi ness organi zati on,
a destination marketing organi zation, a main street organi zation,
a |l odging association or a chanber of commerce; and (b) used to
support tourism_ including visitor information centers, performng
arts, or to accommobdate tourist activities.

(8) "Tourist"™ nmeans a person who travels froma pl ace of
residence toadifferent town, city, county, state, or country, for
pur poses of business, pleasure, recreation, education, arts,
heritage, or culture.

(9) "Visitor information center" nmeans real property which is
owned or leased by a nunicipality, a nonprofit organi zati on under
section 501(c)(6) of the federal internal revenue code of 1986, as
anmended, a business organization, a destination nmarketing
organi zation, a nmain street organization, a | odging association or
a chanber of commerce and is used for the purpose of providing
I nformation to tourists.

Sec. 2. RCWG67.28.1815 and 1997 c 452 s 4 are each anended to
read as foll ows:

Al'l revenue from taxes inposed under this chapter shall be
credited to a special fund in the treasury of the nunicipality
| nposi ng such tax and used solely for the purpose of paying all or
any part of the cost of tourismpronotion, acquisition of tourism
related facilities, or operation of tourismrelated facilities.
Muni ci palities may, wunder chapter 39.34 RCW agree to the
utilization of revenue fromtaxes inposed under this chapter for
the purposes of funding a nultijurisdictional tourismrelated
facility. In addition, nunicipalities may contract wth a
nonprofit organi zation described under 501(c)(6) of the federa
I nternal revenue code of 1986, as anended, for tourism pronotion
activities, a business organization, a destination nmarketing
organi zation, amainstreet organi zation, al odgi ng associ ation, or
a chanber of commerce.”
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EFFECT:

(1) Elimnates authorization for the | odgi ng tax revenues to be
used for tourismrelated facilities owned by 501(c)(3)
or gani zati ons.

(2) Elimnates authorization for the | odgi ng tax revenues to be
used for the operating costs associated with tourismpronotion
or atourismrelated facility.

(3) Elimnates the authorization for the |odging tax revenues
to be used for the operating costs of festivals and speci al
events.

(4) Adds 501(c)(6) like organizations to the list of tourism
related facilities owners.

(5) Adds 501(c)(6) like organizationto the list of the type of
organi zation that a nunicipality may contract with for tourism
pronotion activities.

(6) Adds a definition of visitors center.
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